
1st ed. 2017, XII, 356 p. 78 illus., 57 illus. in
color.

Printed book

Softcover
▶ 229,00 € | £170.50 | $259.00
▶ *245,03 € (D) | 251,90 € (A) | CHF 251.50

eBook

Available from your library or
▶ springer.com/shop

MyCopy

Printed eBook for just
▶ € | $ 24.99
▶ springer.com/mycopy

Order online at springer.com Need help? Go to springer.com/help/orders

The �rst € price and the £ and $ price are net prices, subject to local VAT. Prices indicated with * include VAT for books; the €(D) includes 7% for
Germany, the €(A) includes 10% for Austria. Prices indicated with ** include VAT for electronic products; 19% for Germany, 20% for Austria. All prices
exclusive of carriage charges. Prices and other details are subject to change without notice. All errors and omissions excepted.

S. Schatz, M. Ho�man (Eds.)

Advances in Cross-Cultural Decision Making
Proceedings of the AHFE 2016 International Conference on Cross-Cultural Decision Making
(CCDM), July 27-31,2016, Walt Disney World®, Florida, USA
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▶ O�ers a multidisciplinary perspective on cross-cultural decision
making

▶ Combines neurocognitive studies with concepts in social sciences, as
well as modeling methods

▶ Includes real-world case studies

This book reports on the latest advances in understanding human cognition and its
interplay with various cultural constructs, such as geographical, historical, sociological,
and organizational cultures. It addresses researchers, scholars, and industry practitioners
from diverse backgrounds, including sociology, linguistics, business, military science,
psychology, human factors, neuroscience, and education. The book covers a wealth of
topics, such as the analyses of historical events and intercultural competence, commercial
applications of social-cultural science, the study of decision-making similarities (and
di�erences) across cultures, Human, Social, Cultural Behavioral (HSCB) modeling and
simulation technology, as well as social networks and studies on group communication.
It also reports on real-world case studies relevant to cross-cultural decision making.
The book aims at combining neurocognitive studies with studies from other relevant
disciplines to develop a more holistic understanding of the decisions that people, groups,
and societies make to improve the ability to forecast and plan for the future. The book
is based on the AHFE 2016 International Conference on Cross-Cultural Decision Making
(CCDM), held on July 27-31, 2016, in Walt Disney World®, Florida, USA.
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